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2006 Bartender Insights on Video 
Now Complete. Interviews were conducted in May and June, 2006 
 
Study Basics  

• Extensive one-on-one interviews with 30 bartenders from across the US, 
in roughly equal numbers from a variety of establishments, including: 

o Lounges/nightclubs 
o Sports bars 
o Neighborhood dives 
o Casual dining chains 
o Upscale hotel bars 

• Eight geographically diverse US markets are represented, including four 
top 10 markets and four mid-sized markets. 

• All interviewees asked a series of baseline questions (see Appendix 1). 
• This study provides insights into: 

o Effective merchandising and promotional tools 
o Critical needs from suppliers and distributors  
o Hot trends and emerging drink/cocktails 
o Perspective on brands 

 
A Unique Study from a Unique Partnership  
Snippies and Technomic have combined their respective areas of expertise to 
provide a powerful method with which to better understand the on-premise 
beverage market through the insights of US bartenders. Snippies, known for 
insightful videotaped interviews, and Technomic, known for their expert 
consultation and research in the food-service industry, offer a number of 
opportunities to better understand how to convert these important “tastemakers” 
into promoters of your brand. The opinions and attitudes of bartenders have been 
documented on video, with Technomic analyzing the resulting visual data.  
 
Why This Methodology  

• Interviews in contextual settings, not focus group rooms. 
• Video offers observational clues –surroundings, clientele, etc. 
• Nationwide sampling gives perspective on regional differences. 
• By interviewing in the respondent’s place of work, respondents can show 

the camera items like favorite barware, mixers, product placement etc. 
• For presentations with colleagues and/or clients, there’s nothing as 

powerful as full-screen, high quality video. 
• This methodology uniquely combines the strengths of Snippies (multi-

market video data acquisition) and Technomic (data analysis and insight).  
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Study Opportunities 
 

 
Opportunity 1  
Answers to Baseline Questions on DVD  
Includes: 

• 40 hours of total footage culled down to 3 hours of respondent answer 
highlights, organized by question and delivered on a DVD set.   

• A shorter, 5-minute executive summary video. 
 
Also Includes: 
Printed guide with interviewee and geographic details, inclusive of contextual 
stills and a methodology overview. 
 
Fee: $3,070 
 

 
Opportunity 2  
Written Analysis from Technomic, including Actionable       
Insights Video 
Technomic, with decades of research experience, has reviewed all of the 
answers to the baseline questions and provided 26 pages of written analysis.  
Snippies has also created an actionable 20-minute video packed with insights to 
help position your brand. 
 
Fee:  $3,940  
 

 
Opportunity 3 
Enterprise Version 
We’ve included this option for those who would like to share the study across 
multiple divisions of their company (or those who would like to share the study 
with multiple clients).  Other options for multiple-purchase customers are 
possible, please call for custom pricing.  
 
Includes: 
10 copies of packages 1&2  –  a $68,100 value. 
 
Fee: $35,000 
 
Note: DVD’s are copy-protected and photocopying of research reports is prohibited, so if 
you have multiple users in mind an enterprise version is necessary. 
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How To Participate 
Fill out the order form at the end of this document and fax it back to: 
212-594-6904 
 
Questions? 
Contact Ari Pomerantz at 212-594-9500 
apomerantz@snippies.com  
 
Usage Rights 
Footage obtained during the course of this study can be used for internal and 
some external presentations (such as pitches or strategy sessions).  It is not 
permitted to use this footage for marketing or other public purposes.  (If such 
footage is required, please contact Snippies about obtaining it as a separate 
project.) 
 
About Snippies 
Snippies’ team of over 200 worldwide video researchers (including over 145 in 
the US) conducts hundreds of one-on-one consumer research interviews each 
week. The interviews are used by researchers to discern insights and as a highly 
persuasive presentation tool (often coupled with less-presentable quantitative 
and focus group research). Snippies’ core capability is rapid and effective video 
data collection; we leave analysis to market research departments, research 
firms and independent researchers who know their business best. 
www.snippies.com 
 
About Technomic 
Technomic, a fact-based research and consulting firm, helps restaurants and 
food suppliers grow profitably with business-building guidance. For 40 years our 
consultants have helped clients anticipate and respond to customers’ needs—
and competitive threats. Our services range from major research studies to 
management consulting solutions to simple fact-finding assignments. If the 
answers you need have anything to do with food, you’ve come to the right place. 
www.technomic.com 
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Appendix 1: Baseline Questions 
 

1. Please describe your establishment and your beverage program. What is unique 
or different about it? 

 
2. What are the most popular drinks ordered on an overall basis at your 

establishment? What have been the driving factors behind the success of these 
drinks? 

 
3. What do you seen as “the next big thing” in terms of alcoholic drinks? What’s the 

dynamic driving this? 
 

4. What 2 or 3 changes would you make to your beverage offerings? Would you 
offer more beer, wine, spirits/mixed drinks? Less? Why? 

 
5. What promotions are most effective at your establishment? How does this differ 

by beer, wine and mixed drinks? 
 

6. What new products/brands have been introduced that have caught your eye and 
why? What’s been the reaction of your customer? 

 
7. Please discuss the brands that you currently offer. To what extent do you feel 

that they reflect back on you or impact the customer’s view of you? 
 

8. To what extent are premium or superpremium brands driving total sales growth 
at your establishment? Speak specifically about premium/superpremium spirits. 

 
9. What’s hot right now in the beer category? What is the best way to grow beer 

sales? 
 

10. What types of signature drinks or anything unique specifically to your 
establishment do you offer? How were they developed? 

 
11. What sources do you use to learn about new trends, drink ideas, etc? 

 
12. How can a supplier or a distributor provide more value to you and your 

establishments? 
 

13. To what extent do you use mixers in your establishment (vs. making drinks from 
scratch)? What are the most popular mixers, and what drinks are made with 
them? 

 
14. What opportunity do you see for increasing wine sales within your operation? 

Why? 
 

15. How have energy drinks impacted your operation? 
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Upcoming Omnibus Studies from Snippies 
 

Hispanic Teens  
Completed June 2006 
Available now 

Bartenders 
Completed July 2006 
Available now 

Moms with Young Children 
Commencement:  September 2006 
Delivery: November 2007 

Teen Influencers (General Market) 
Commencement:  December 2006 
Delivery: February 2007 

Middle-to-Upper Class Chinese 
Commencement:  March 2007 
Delivery: May 2007 
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ORDER FORM  
 
1. Information About You  
Name: _________________________ Company: ________________________  
Title: ___________________________ 
Address: _________________________________________________________  
City / State / Zip: __________________________________________________  
Phone: ______________________ Email: ______________________________  

This information will never be sold or shared elsewhere.  
 
2. Choose Your Research  

□ Option 1: DVDs of Answers to Baseline Questions  
Check box if this option desired. 
  
Fee: $3,070 per set.  
_____ Number of copies  
 

□ Option 2: Written Analysis plus Insights Video 
Check box if this option desired 
Fee: $3,940  
 

□ Option 4: Enterprise Version 
Check box if this option desired 
Fee: $35,000  
 
3. Choose Your Method of Payment  

□Please send me an invoice.  

□ Please charge my credit card.  

Name on Card: ________________________  
Card Type (Visa. AmEx, etc.) _____________  
Card Number: ___________________________________  
Exp. Date: ________________  
 
4. Fax or Mail This Form to Snippies  
Fax:  212-594-6904 (send to attention of Ari Pomerantz).  

 
Questions? Please call Ari Pomerantz at 212-594-9500 x26.  

 


